I green-light the Times article on Music Festivals, though I’d try to avoid referring to specific festivals (especially the new ones like Coachella, etc.) as, I’m not sure, but they might count as corporate brands and might favor an American pop culture awareness. I think it would be good to focus on the way that music festivals have shifted from communal appreciation to a corporatized access to experiences  (connected to a consumer shift and a shift in how people access music and how musicians now perform). One thing I like about the article is that the discussion of this shift is pretty neutral so it’s not lamenting the change.  TL
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Within the last decade, music festivals have grown into a major moneymaker in a competitive industry that sees hundreds of such events each year in the U.S.  There are the big ones with big-ticket prices, multiple stages, camping options, and nearly endless lists of performers.  And alongside their rise in popularity, hundreds of smaller, niche or genre-specific festivals have flourished. 

The origins of music festivals date back to ancient Greece, where such events often involved competitions in music, arts, and sports.  Modern music festivals in the U.S. grew out of the establishment and ethos of Woodstock, the famous three-day rock festival held in 1969 on a farm property in New York, attracting almost half a million people.  Festivals have since evolved from the do-it-yourself, communal spirit of Woodstock, growing into mainstream businesses that reap profits and embrace corporate sponsorships.

The mechanics that drove music festivals to becoming top earners (many grossing over $100 million) have a lot to do with the effects of modern life, says Carlos Chirinos, a professor of clinical music and global health at New York University.  Millennials—a group that makes up at least 45% of the 32 million people who attend music festivals—are more likely now to spend money on experiences than on material goods, he says.

Music itself has changed, as well, making festivals a bigger attraction for listeners.  As streaming becomes one of the most popular ways to listen to music, sales of tickets and merchandise make up the bulk of fans’ expenditures on music.  Because listening to music has become practically free (or subscription-based), its access is unprecedented—which makes live music that much more special, according to Chirinos. “Audiences are keen to connect to the artist," he says. 

For artists, appearing at music festivals is an easier way to make money than depending on record sales or long tours, says Rishi Bahl, a musician and marketing professor at La Roche College in Pittsburgh.  As record sales saw a steep decline in the early- to mid-2000s thanks to the growth of digital music, artists began depending on touring to earn money.  Bahl says that festival organizers quickly caught on to the spike in artists taking to the road and decided to pay them more to appear at their events.  “They don’t need the grind of touring anymore. They’ll fly to a show, get paid six figures, fly home,” Bahl says.

On the business side, music festivals have become more streamlined and shaped by the advent of big music promoters over the last decade.  Putting on a festival involves many challenges—having to pay artists enough to secure their performances, needing to sell a certain number of tickets in order to be successful, the additional costs of insurance and the risks of bad weather—which can be met by large corporate live music promoters.

Not all music festivals are meant for the mainstream, however, and not all programmers want the influence of big promoters.  The Newport Folk Festival, which started back in 1959, has managed to adapt enough to remain popular without compromising its vision in order to attract corporate sponsorships.  

While the overarching trend of consolidating music festivals under corporations has not touched some of the nation’s oldest festivals, it has affected the way audiences experience other events.  The popularity of music festivals that have achieved a cultural cache allows people to signal that they’re a part of major cultural moments, as the ability to attend a music festival (and broadcast one’s experience on social media) has become an experience that many covet.
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1

Given the passage as a whole, which of the following best describes the purpose of the first paragraph?


To make a comparison


To introduce the topic


To provide context


To present a problem

Incorrect.  Although a comparison is made, given the passage as a whole, that is not the main purpose.


Correct.  The passage is about "music festivals" (paras 1-2) and their growth "into a major moneymaker" (paras 3-6), along with a side note about those that don't (paras 7-8)


Incorrect.  If anything, the second paragraph, not the first, provides context.


Incorrect.  Although some may consider the corporate takeover of music festivals to be a problem, the passage doesn't present it that way.


CMP

2 

Music festivals used to be cultural events; now they're consumer events.  What is the relevance of this claim to the passage?


It accurately summarizes the second paragraph.


It challenges the comments attributed to Chirinos.


It supports the comments attributed to Bahl.


It would be a fitting last sentence for the passage.

Correct.  "Festivals have since evolved from the do-it-yourself, communal spirit of Woodstock, growing into mainstream businesses that reap profits and embrace corporate sponsorships" (para 2).


Incorrect.  None of the comments attributed to Chirinos are challenged by this claim.


Incorrect.  The claim is irrelevant to the comments attributed to Bahl (who speaks about why music festivals favoured musicians).


Incorrect.  The claim grossly oversimplifies the passage as a whole and so would not be a fitting last sentence.


RBT

3

For millennials, sharing a video clip from a festival performance with one's social media followers is more gratifying than buying something expensive.  What is the relevance of this statement, if true, to the passage?


It could explain why music festivals provide multiple stages.


It shows a similarity between the present and ancient Greece.


It provides support for Chirinos' explanation.


It exemplifies the mentioned change in music.   


Incorrect.  Given the context of mention, the "multiple stages" (para 1) are for the "nearly endless lists of performers" (para 1).


Incorrect.  The only thing said in the passage about ancient Greece is that "The origins of music festivals date back to ancient Greece, where such events often involved competitions in music, arts, and sports" (para 2); the statement has no relevance to that sentence.


Correct.  As an explanation for why music festivals become "top earners" (para 3), Chrinos says "Millennials—a group that makes up at least 45% of the 32 million people who attend music festivals—are more likely now to spend money on experiences than on material goods" (para 3).


Incorrect.  It is plausible that the statement suggests that music has become more visual, but the passage doesn't actually indicate any change in the music, let alone a change to becoming more visual.


Note: might this option cue #4?


RBT


Alternate stem: A 2019 Deloitte survey of millennials found that 57% of respondents said they prioritized travel and seeing the world over owning a home. 
4

In which of the following ways is the opening sentence of the fourth paragraph inaccurate?


The use of "as well" is gratuitous and confusing, as there is no preceding sentence in the paragraph.


The author does not specify that the festivals mentioned in the sentence are "music" festivals.


Music festivals feature live music, but they also feature dancers and other entertainments.


Streaming has changed people's attitude toward live music; it has not changed the music itself.

Incorrect.  The previous paragraph presents the first factor that explains why music festivals have become mainstream business; the fourth paragraph presents the second factor, so the "as well" is neither gratuitous, nor confusing.


Incorrect.  The context makes this clear.


Incorrect.  This does not present a problem for the opening sentence.


Correct.  The opening sentence claims that "Music itself has changed" (para 4), but goes on to discuss how streaming has made recorded music easily accessible, increasing the value of live music—which, as this option indicates, is not the same thing.


RBT

5

Of the 38 tour dates listed on the website of Offspring (considered by many to be a typical contemporary band), 28 are for festival performances.  What is the relevance of this information, if accurate, to the passage?


It suggests that Bahl's argument, as presented in the passage, is correct. 


It supports a claim about the relationship between record sales and touring.


It contradicts a claim about artists taking to the road for long tours.


It indicates that Bahl's description of festival organizers is correct.

Correct.  Bahl's argument (para 5), in a nutshell, is that music festivals appeal to performers (essentially because they provide an easier way to make money than record sales or long tours).


Incorrect.  The passage says "As record sales saw a steep decline in the early- to mid-2000s thanks to the growth of digital music, artists began depending on touring to earn money" (para 5), but we cannot know whether this option supports that claim because we do not know the motive for Offspring's tour, nor, more importantly, do we know what year the information refers to.  But perhaps even more importantly, since the information suggests road touring for only 10 of 38 gigs, it challenges rather than supports the claim.


Note: should we preface the stem with "In one particular year …"


Incorrect.  The only claim made in the passage is that musicians prefer flying to music festival gigs over taking to the road for long tours (para 5), and this option would support, rather than contradict, that claim.


Incorrect.  "Bahl says that festival organizers quickly caught on to the spike in artists taking to the road and decided to pay them more to appear at their events" (para 5); since we don't know how much Offspring was paid for their festival performances, we cannot choose this option.


RBT


Alternate stem:  The majority of the touring schedule for many bands now consists of festival performances.

